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Melbourneisrated the most liveable city in the world.

Being the second biggest city in Australia,

consisting of many artists and creatorsin di erentindustries
Melbourne is also called the ‘garden-city’.

Melbourne has avery mixed culture, being the biggest port town
in the southern hemisphere.

People love the city forits culinary experience,

and especially forits cafes.

There are more cafes in Melbourne than

there are traffic lights, and even more cafes than Paris.
- & Melbourne cafes are the third space for everyone,
= itplays acrucial part of every day life in Melbourne,
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Message

IMDOCOFFEET[ R | Z#iE» (Y w0 Through our coffee we share “special moments”

15 OCAFETI1IH | 2#E S IZED L ‘Through our cafes we create “memorable days”

CAFE CULTURE CTA# DI AN 2 E» LY 20 ‘Through our cafe culture we “enrich people’s lives”

A=A VT TR EZ T h 7 =1L, Inspired by the Australian cafe scene.

HEKDCHBOA 7 2B A =T 2L, The cafes open early in the mornig, filled with men and women, people of all ages,
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men and women. The morning atmosphere is great.

You hear friendly conversations between the customers and the staff.
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Everyone is enjoying their food and coffee, embracing every moment.
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If you started your day at an Australian cafe,
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you'd know you're going to have a good day.

1HDM VP AR CEMBEERZE >80,

T Through our cafes we aim to enrich people's days.
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This is our mission at Latte Graphic.
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Company Profile

SHHE
Egae | Company Name =&t LATTE GRAPHIC | LATTE GRAPHIC Inc.
7#EHHE | Established Date 2016% 9A1H | 1 September 2016
BAE | Company Capital 5,000,000M | 5,000,000 Japanese Yen
RFEUHE® | CEO R& &% | Tomohiro Hoshi
VG | coo b kiE | Tomohiro Kitama
HITHRE | Creative director I E % NOES | Konomi Kawamukai
Managing director LA Z=H | Hazuki Yamamoto
Managing director WK ImfE | Mizuho Matsunaga
Grand chef fiEm A | Shingo Ueda
EE¥KNZA | Business Overview MBERE ERIEZE - INURIRT—)VEE- - 7 YREE
Restraurant & cafe Industry / Barista Certification and Training School /
Coffee Roastery / Café Product Sales
A 3t | Head Office REHETHM/RETHG-9-8 AETAETHA4F

Tokyo Prefecture, Hara-Machida City, 6-8-9
Aeta Machida Bld. 4F

MIE# | Locations BHEMAERE | Jiyugaoka
T152-0035 RRHBERREHAE]-8-18 2F

152-0035 Tokyo Prefecture, Meguro Ward,
Jiyugaoka 1-8-18 2F

HB/MZIE | Musashi-Kosugi
T211-8619 i) IR | RRRMZ3-472-23

2111-8619 Kanagawa Prefecture, Kawasaki City,
Nakahara Ward, Kosugi 3-472-23

EEt s BEE | Seiseki Sakuragaoka
F206-0011 RRHLEBEF1-20-2 1F

206-0011 Tokyo Prefecture, Tama City,
Sekido 1-20-2 1F

fcx75—YE | Tama-Plaza
T225-0003 ) || B EEHEERHA)12-1-12

225-0003 Kanagawa Prefecture, Yokohama City,
Aoba Ward, Shin-Ishikawa 2-1-12

EIEHE | Machida
F194-0013 SA#BET M REIM6-11-11 2F

194-0013 Tokyo Prefecture, Machida City,
Hara-Machida City 6-11-11 2F

BERIE | Ebina

T243-0432 #R)I|IRiBERHHRI-2-2 3F

243-0432 Kanagawa Prefecture, Ebina City,
Chuo 1-2-2 3F

BHIEM | Locations L+ | Indonesia - Labuan Bajo

woodfired restaurant

(=]
E# | Indonesia - Labuan Bajo ,I.EI ]

Japanese restaurant

Facebook

ARR—LR—Y | Official Homepage http://www.lattegraphic.co.jp HP

Instagram




Our Brand

EEMANZE | Business Overview

ﬁkﬁ%% Food and Beverage Industry
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Inspired by the café culture of Melbourne, Latte
Graphic cafés can be found at five locations
throughout Tokyo and Kanagawa. Inspired by
Melbourne, we aim to create a community hub that
serves to “enrich people’s lives™ open early in the
morning, filled with men and women and people of all
ages.

N1 ny 4 —}Ug% Barista Training and Certification Program
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*%ﬁﬁ%% Coffee Bean Roasting
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717 71%5&%% Café Product Sales
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Our Barista Training Programs is available to Latte
Graphic consumers and employees alike. Over 100
students have enrolled in one of 9 available difficulty
levels. From its conception in 2013, our latte art
program has remained fully-booked up to months in
advance.

In 2020, with the intention of expanding our
barista-training program, a coffee roastery was
established at our Tama-Plaza location. In-store service
quality and relationships with wholesale business have
substantially improved as a result.

In alignment with our mission, "enriching people’s lives
through our cafés”, we develop and sell wholesale
goods to upgrade and enhance customers’ urban life.
Particular emphasis is placed on creating genuine
quality café goods, such as tumblers.
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Activily
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Music Day
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In alignment with our mission to “enrich
people’s lives, live music events were
introduced in 2014.

By holding music and art events, we aim to
become a café beloved by the local
community.
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Charity
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Our fundraising has aided the relief efforts of
Australian forest fires, as well as supported
victims of heavy rain damage throughout
Japan.
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Sustainability
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The use of stainless straws, combined with
the sale of eco-friendly tumblers and other
sustainable goods, have allowed us to do our
small part for the environment.
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Our diverse menu was created with a mission
to lay a table suited to various tastes.
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Art Work
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Melbourne is a city painted in art. The
atmosphere of each Latte Graphic location
features original pieces to color the
atmosphere.
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Original Product
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We develop and sell authentic products for a
variety of occasions. From an elegant stay at
home or a gift for a loved one, our goods
provide an experience unique to the café
scene.




R/ MZIE | Musashi-Kosugi - Kanagawa

Shop Details
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L+ | Labuan Bajo - Indonesia ®AH | Labuan Bajo - Indonesia
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Barista Colleclive
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Our Mission

The skill of your barista is the key to a good cup of coffee.
The taste of espresso can change dramatically depending
on the skill of the barista. Our educational training
program allows you to acquire the knowledge and skills
required to become a successful barista. Both aspiring
professionals and hobbyists can enjoy learning about
coffee together.

Program

Our company has introduced an original 9-level Barista
Training Program for this purpose. Practical training and
classroom lectures are held according to skill level.
Monthly exams allow you to level-up, with the potential to
join the top ranks of our Barista Collective.

09. TOP BARISTA

08. HEAD BARISTA
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06. QUALITY CONTROLER / 07. TRAINER

05. EXPERT BARISTA
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BARISTA
FROM HERE

04. BARISTA

- 03. ADVANCED

«——— 02. INTERMEDIATE




Original Products
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LATTE GRAPHIC

Through our coffee we share“special moments”
Through our cafes we create“memorable days”
Through our cafe culture we“enrich people’s lives”

Speciality coffee from Melbourne



